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RESUMEN EJECUTIVO

La presente investigacion se llevd a cabo con el fin de identificar las estrategias de
marketing sostenible mas viables para glampings o glampines en Tungurahua,

mediante un andlisis del impacto en la satisfaccion del cliente.

Se analizaron dos variables: estrategias de marketing sostenible, que incluyen tres
dimensiones claves para generar un impacto positivo: social, ambiental y econémico;
y la satisfaccién del cliente, que es esencial para establecer una relacion positiva y
comprometida con una marca, ademas de mantener intenciones de recompra. Ambas
variables son indispensables para proyectar, informar, compartir y difundir

informacidn hacia el publico objetivo.

La metodologia se bas6 en un enfoque cuantitativo descriptivo para establecer
caracteristicas de cada una de las variables. Los resultados indicaron que las redes
sociales juegan un papel significativo en la promocion de glamplines turisticos
sostenibles, permitiendo asi difundir sus valores y précticas sostenibles y convertir a
su publico objetivo en clientes leales. Ademas, los huéspedes aventureros consideraron
que las estrategias de marketing sostenible juegan un papel fundamental para su
satisfaccion, debido a que fomentan una conexién emocional entre el cliente y la
marca, y promueven la interaccion con la comunidad local y actividades culturales de

la region.

Por ultimo, al considerar aquellas estrategias de marketing sostenible, se recomienda
mejorar la interaccion con la comunidad local y las actividades culturales para
fortalecer la economia y aumentar ain mas la satisfaccion del cliente. También se
sugiere realizar estudios comparativos para identificar areas de mejora continua,

asegurando asi la sostenibilidad y el crecimiento positivo del sector turistico.

PALABRAS CLAVES: ARTICULO ACADEMICO, GLAMPING, MARKETING
SOSTENIBLE, SATISFACCION DEL CLIENTE, TURISMO



ABSTRACT

This research was carried out in order to identify the most viable sustainable marketing
strategies for glampings or glampings in Tungurahua, through an analysis of the

Impact on customer satisfaction.

Two variables were analyzed: sustainable marketing strategies, which include three
key dimensions to generate a positive impact: social, environmental and economic;
and customer satisfaction, which is essential to establish a positive and committed
relationship with a brand, in addition to maintaining repurchase intentions. Both
variables are indispensable for projecting, informing, sharing and disseminating

information to target audiences.

The methodology was based on a descriptive quantitative approach to establish
characteristics of each of the variables. The results indicated that social networks play
a significant role in the promotion of sustainable tourism campsites, thus allowing
them to disseminate their values and sustainable practices and convert their target
audience into loyal customers. In addition, adventurous guests considered that
sustainable marketing strategies play a fundamental role in their satisfaction, because
they foster an emotional connection between the customer and the brand and promote

interaction with the local community and cultural activities of the region.

Finally, when considering those sustainable marketing strategies, it is recommended
to improve interaction with the local community and cultural activities to strengthen
the economy and further increase customer satisfaction. It is also suggested that
comparative studies be conducted to identify areas for continuous improvement, thus

ensuring the sustainability and positive growth of the tourism sector.

KEYWORDS: ACADEMIC ARTICLE, GLAMPING, SUSTAINABLE
MARKETING, CUSTOMER SATISFACTION, TOURISM
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