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RESUMEN EJECUTIVO

El sector turistico es uno de los ejes economicos mas afectado por la pandemia mundial
de Covid-19, sin contar, con las estructuradas poco creativas bajo estrategias digitales

que logren generar la captacion de turistas.

El objetivo de la investigacion fue proponer una estrategia de marketing sensorial y
digital que genere valor agregado en los turistas post pandemia. El método cualitativo

permitio la estructuracion de un modelo sensorial validado.

El método cuantitativo se aplico para determinar los factores que permitieron el diseno
de una propuesta estratégica bajo la aplicacion de un modelo sensorial comprobado
mediante un analisis factorial que se enfoca en el estimulo, proceso, consecuencia
(EPC). La muestra fue de tipo probabilistico aleatorio-simple, obteniendo asi, 383

turistas.

El resultado principal que se encontrd es que la estrategia sensorial es significativa con
un alcance de 15485 personas y se determind que el estimulo visual es predominante
en mujeres de edades entre los 18 y 25 afios correspondientes a turistas nacionales. Por

lo que se concluye que la estrategia es factible y aplicable en el sector turistico.

PALABRAS CLAVE: ARTICULO ACADEMICO, MARKETING SENSORIAL,
MARKETING DIGITAL, CONTENIDO DE VALOR
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ABSTRACT

The tourism sector is one of the economic hubs most affected by the global Covid-19
pandemic, not to mention the uncreative structured ones under digital strategies that

manage to attract tourists.

The objective of this research was to propose a sensory and digital marketing strategy
that generates added value in post-pandemic tourists. The qualitative method allowed

the structuring of a validated sensory model.

The quantitative method was applied to determine the factors that allowed the design
of a strategic proposal under the application of a sensory model verified by a factor
analysis that focuses on the stimulus, process, consequence (EPC). The sample was of
the random-simple probabilistic type, thus obtaining (383) tourists between nationals

and foreigners.

The main result that was found is that the sensory strategy is significant with a reach
of 15,485 people and it was determined that the visual stimulus is predominant in
women between the ages of 18 and 25, corresponding to national tourists. Therefore,

it is concluded that the strategy is feasible and applicable in the tourism sector.

KEYWORDS: ACADEMIC ARTICLE, SENSORY MARKETING, DIGITAL
MARKETING, VALUE CONTENT.
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